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Ray: Hey everybody, Ray Brehm here, welcome to the podcast that will help you increase the income 
and influence of your book beyond royalties. Book Profit Secrets with Ray Brehm starts now. Everybody, 
Ray Brehm here, I'm with Sierra Melcher, and she is a jack of all trades, and she's going to she's here to 
keep me straight today. It's kind of like, what do you call it? A bilateral interview. Right. So you've got 
some questions for me. I've got questions about your experiences and so forth with basically this this 
bestseller launch. And you want to get me on to talk about the guaranteed bestseller we offer through 
ghost launcher and then, you know, just talk about a few things in your experience book launching. And 
then if you're watching from my audience, here is a helps women publish books. So we're kind of it's a 
great match here. And I'm kind of a book launch guy, I guess you would call it.  
 
Sierra: I would call you a book launch guy. Absolutely.  
 
Ray: So I wanted to talk about that. Do you have anything you want to start with or would just.  
 
Sierra: Absolutely, I do, actually. So my name is Sierra Melcher. I am the CEO of Red Thread Publishing. 
We help women empower themselves through writing and publishing books to really change the world 
and change their own lives. I got into book writing and self published a couple of my own books by 
reading Ray's books about self publishing. So if you haven't read his books, go ahead and please do that. 
They are very informative and helpful. What I did discover, though, is that there's a lot of moving parts 
and if you don't want to learn all the intricacies that you can learn by reading all the books and doing it 
all yourself, it's nice to have some experts help you along the way. They know what they're doing now. I 
know what I'm doing. And so we grease the wheels and facilitate some of these processes that you 
absolutely can learn to do yourself. But unless you want to become a book publisher, you might want to 
tap some people who have done it before and save you some trouble. So I'm helping women write and 
publish and we call in Ray for the people who want absolute like the bestseller launch to reach as many 
people to get their books in the hands of the people who need it. I'm all about book writing. I'm all 
about empowerment. I'm all about positioning a book and making it amazing. I don't want to be 
amazing at the launch. And so I've called in Ray because he knows what he's doing. I want to know a 
little bit more of the intricacy of what he's doing and how this video serve my audience as well. So 



 
 
women who are thinking of publishing with me have a bit more of an information when they say, oh, I 
do want this additional service because I believe in my book and I want to really throw all of our energy 
at it. So I want to know more about the I like Bestseller book launch guaranteed. That's great. I like the 
meat and potatoes. I want to know so I can speak more clearly about it and have this conversation 
between us to serve your audience who may have forgotten that this is so one of the things that you do. 
And for my audience who maybe doesn't know you at all and wants to know what is it that we're getting 
into, how's all that?  
 
Ray:  It's great. I think the one thing you hit on, it's the reason I started doing this is because it doesn't 
make sense. And a lot of cases for someone to go get expertize in launching a book, especially if they're 
doing one book a year or one book every two years, you know, you're going to burn a lot of time. Now, 
that being said, what I do, I you can learn about in my book. So the first thing is in really these are the 
two main ones. Best seller book launch is short and sweet. You just want to hit bestseller snowball book 
launch a little more long term. It's a longer launch. It's a longer kind of you do some things that would 
help for the long term as well. So basically, you know, when I get on the phone with somebody, I just 
say, look, first things first. You're not going to get rich off royalties. You've got to have some other bigger 
plan. And so let's let's dispense with the how much are you going to make me on the book launch stuff?  
 
Sierra: There's twenty seven cents per copy, right?  
 
Ray: Yes. This is not a it's not a moneymaking game, although there's some goobers out there that are 
pitching the whole passive income and royalty stuff.  
 
Sierra: And that's really I, I always one of the first things I say to anyone is you're not going to make 
money on your book sales, but publishing a book can make you money if you know how to. But it has to 
be from the very beginning when when you're writing, when you're talking to your audience, when 
you're deciding who your audience is, when you're deciding on your title and your topic, and then and 
what is it that you want from from the book and what do you want for your audience from the book? 
And if you don't have those questions laid out in the beginning, then it's haphazard and accidental and 
maybe you'll get a client or a lead or, you know, but if you don't have it built in the way that you teach, 
in the way that I teach, it's very haphazard and you will get twenty seven cents a copy, you know,  
 
Ray:  And it's it seems so cliche, but starting with the end in mind, it's like everything, you know, 
because I'm in the. And all the everything I'm looking at, I'm doing a pilot course and the same thing of 
teaches start with the end in mind. Now, if you already had a book, that's fine. If you've already 
launched the book, that's fine, too. You can still hit bestseller. So the thing we try to make clear is like, 
look, we're all we're doing is trying to set you up for as much success as you can in the future and hit 
bestseller. That's the goal of what we do. And that's, you know, that's what's in these books. If you're if 
you're a little bit techie, if you don't mind learning the ads and all that, then, you know, a good place to 



 
 
start is the books. And in fact, a lot of people take you know, they'll read the book and then they'll say, 
you know what, I get 50 percent or 70 percent, but I just can't do it or don't want to. And so, really, the 
people I work with, it's like they just don't want to do it themselves. They can make far more money by 
focusing on their business and paying me to do it. And it's the same with me for like I don't run long 
term ads for people. I send them somewhere else because I don't want to be the expert that I can you 
know, we can do what we need to do to make a book, a best seller. And so that's that's that's the idea. 
We're not making a bunch of money. We're doing this for the title, which is valuable, and we're doing it 
for you if you don't have time to do it yourself or learn it. And for most people, that's probably a good 
enough reason. So.  
 
Sierra:  Well, let me let me pull back, because you and I spend all day talking to authors and talking 
about books and that I'm thinking about the audience who is maybe newer to this space. And so the 
questions that I always ask someone who says, like, I've always wanted to write a book or got a 
manuscript that I really want, blah, blah, blah, the questions are, you know, how do you want this book 
to impact and change your own life as the author? And who do you want to reach and how do you want 
that to change their lives? Right. And when we can frame the goal or desire in that in that context, then 
it's really easy for for the author herself to say, oh, I, I do need to commit to this bestseller launch 
because that's how I'm going to serve who I need to serve. And I mean, I say things to there's there's 
some people who are like, I'm going to self publish, I'm going to cut corners on editing, I'm going to save 
a little bit of money and have my cousin design my book cover. And I'm like, yeah, you can absolutely do 
that. But when something looks unprofessional, the people who need it the most will find any reason to 
discredit the validity of the contents within. There's a typo if there's like some little thing where it 
doesn't, you know, if it doesn't hit bestseller, they're like, well, it's probably not very good because 
everybody in the world didn't say that it was. And I for my audience, I don't want to give them any 
excuses to not hear the message underneath it all.  
 
Ray:  Hey, it's a great point. If you let's say you've got a few thousand dollars to invest in your book, that 
should absolutely go to editing and cover and then just publish it. You know, don't don't come to me 
and don't try to do the bestseller launch if you're not going to do the a good cover and a good and and 
by the way, you know, maybe eight or ten years ago, you could be like, look, I got a book on Amazon. 
Now people know that it's it's not that hard to do now. It's hard to write a book. It's hard to learn all the 
gears and gadgets and all that. But, you know, just saying my books on Amazon, people can look and if 
they know anything about it, if you're if you're only showing one category like nonfiction, you know, 
they know you didn't really do any research on launching or if the cover looks like, you know, you're it 
was done in, you know, canvases by hand with shapes. I mean, just that stuff, just a dead giveaway. So 
it's kind of like, you know, don't waste the effort you made to write the book by cutting corners on the 
backside now.  
 



 
 
Sierra:  Well, and a lot of people don't know what goes what makes a good cover, but they can spot a 
bad cover. And there's a look at it. They'll just move on, right?  
 
Ray:  Yeah. Yeah.  
 
Sierra:  You and I could dig in so much into this. This could be a series of interviews. Take us really quick 
through. So one of the questions I get all the time is it sounds like everybody in the world is a best seller. 
When you, Ray Brehm, say this is a guaranteed best seller launch, what does that mean? Because 
there's a lot of different levels of best seller these days. And what is what's involved? What do you need 
and what does it really do for the clients you've published already who have who have gotten to this? 
What makes what's the difference for them and why is it worth investing for them?  
 
Ray:  Well, I'll I'll start with the last thing. It that's a personal preference if it's worth it for you to have 
the title or not, that's you know, is it worth investing? Best seller does not equal money, as we've kind of 
been covering throughout this. The second thing is now, if you know what you're doing, like you can, 
you can read these. And if you fall into it, you can. You know, probably do it yourself, you're going to be 
doing some stuff like Bookclub ads is what we do in Amazon ads, you get it. So you've got to be 
comfortable with a little bit running ads in tech and making mistakes and, you know,  
 
Sierra:  that kind of trial and error and so much trial and error.  
 
Ray:  And I work with a lot of people have tried it once and then they're like, you know what? I couldn't 
do it. I don't. Something wasn't right. And then so they bring me on later to do it. So that's not a bad way 
to do it either is try it yourself, unless you're under the you know, I've had some people and I'll show you 
one of the books here in a minute. But, you know, they planned this launch out and then they come hire 
me in a couple of months to go. And we're like, I need this by this date. And and so, you know, you've 
got to focus. But if you've got some time and it's your first book and you don't you don't mind, you could 
you could try some just try to see if you can figure out the methods. Now, chances are there's some 
stuff in here is going to be confusing if you've never even, you know, got logged into a katee, created a 
KDP account yet and then on the outside. But none of it's rocket science either. So let's talk about the 
best seller piece. So if you know what you're doing, it's not entirely difficult to get become a best seller 
on Amazon. Now, we're not talking about Wall Street Journal. We're not talking about New York Times. 
Those are completely different. So New York Times, you probably need to send it, sell around 10000 
books in one week and they measure by the week. And you got to be on their good side because it's all 
editorial review. It's like it doesn't even really they don't count sales and rank. They like well, we don't 
like this book, so we keep it off the list. USA Today and Wall Street Journal, they're their databased. So 
they will go based on sales and they're for one week and they are probably around 5000 sales to get one 
of those lists for the week. So that kind of like that's the next two down from there. You go to Amazon. 
It's the bar is a lot lower. So you could probably do, you know, a couple hundred books, sales and hit 



 
 
bestseller. So if you can do that on your own, that's that's great. We've had people that try to do it even 
to their lists. And it's if you're not used to marketing book, if you're in digital marketing, that doesn't 
mean you're an expert at doing a book launch, you know, to your email list that have come back and 
then worked with us on that. But it's not you know, like I said, you can read about it in the books. I've 
got a small course on how to that small, but to the point course where I don't do any fluff. It's like, OK, 
Lauren, click, click, click, click, go accept this account and do all these things. Or you can just hire 
somebody to do it and just, you know, get past. And really for me, I'm just the I'm the guy that gets 
people past the overwhelm and the stress and the, you know, the worry that it might not work because I 
know it'll work. So that being said, Amazon recalculates bestseller's hourly. So now we're talking about 
200. You know, it's probably 100 to 200 books within a 24, 48, 72 hour period. You can hit bestseller if 
you position the book right. On Amazon. So that's a whole nother thing with with the way the categories 
work and so forth. And let's just I'll jump right in there, if you don't mind. But there's really if you look at 
how you look at books for for books online, there's really two methods on Amazon. You may already 
know the name of the book, and so you type it in. That's different. If you wanted to find a book on self 
publishing, you might go into Amazon, into the search bar and type self publishing in there. And that 
basically uses SEO to look on all of Amazon to see what books match that and watch the most popular 
books. So the ones that have been on self publishing, you know, the longest probably it's shown the 
most and they probably the oldest two, but that's probably the main way you would do things. And by 
the way, if you search like that as well, the people that are sponsoring ads on those keywords, that 
works. So one of the things we do is a lot of that when you create your book and keep there's seven 
keyword phrases you can use. We do a lot of research and we kind of daisy chain them together. So let's 
say, you know, a keyword you thought of was habits for your book. And then there's like we do some 
research and we see, well, the top one, when you top search with habits and it is small habits or atomic 
habits, let's say. And then we see another one that says habits of .  
 
Sierra:  Success or something, you have some success.  
 
Ray:   So what we do is we can we kind of look at all those. And this is one of the things that takes a lot 
of time. That's why people pay me to do it, because you could just drive yourself nuts. But so we would 
take the phrase small habits of success, and that fits both. And we can put that in one keyword phrase. 
So we try to daisy chain him, if you will, when we put those in those key words, then should be on your 
page, too. And this is why, like you said, designing from the beginning, if we know that Habits is our 
main keyword, our title should have habits in it.  
 
Sierra:  Right? It should be in the subtitle. Right. I want to pull back because I know what you're talking 
about, because I've been studying this for a couple of years, because I've read your books, because we 
do this on the regular. I remember being new to this and being like, what the hell's going on? OK, so I 
want to pull back for somebody who does hasn't already read all these books and doesn't already 
understand all of this. I'm going to assume you know what an SEO is. I'm not going to get all into that. 



 
 
But when there's ways that people find books, it's no longer like you wander into a bookstore, you ask a 
human or you like find a bookshelf that you like, it's all on the computer, it's all tied together. And I 
know that. I know this. And I'm working and publishing. I meet authors all the time. I go to their Amazon 
page and in a minute I can see the holes. I can see where they're ranking and where it's not working. I 
can tell if they didn't get into as many categories and I message them and I say, like, here's some quick 
fixes. Like, you can rank so much higher by changing this thing. And why do we care if we're ranking? 
Because people can't find you if you're not ranking well. And if people can't find you, then they can't buy 
your book. And if they can't buy your book, then they can't learn from you. And if they're not learning 
from you, then you've just added to the digital clutter and poured your heart and soul into the void. And 
it's hard enough to write a book. I don't want anyone's blood, sweat and tears to get lost. But if we don't 
have that right in like wise informed set up, then it's really, really possible to to just disappear. Because 
now there are so many books anybody could probably publish a book on Amazon within twenty four 
hours because it is pretty sort of click here to do this, upload that and it's like most basic sense anybody 
can do it. So it's getting to be a bit of a compost heap if I can be so blunt. But we want, we want our stuff 
on the top of the compost heap.  
 
Ray:   So that goes. The one thing I tell people is like, for instance, because it's so easy to do, then you 
got to do it. You mean it's kind of like I don't even know that going to college anymore really means 
anything. But it used to be like, everybody's going you got to go to college to get a job. Right. So so you 
had you almost have to do it if, you know, some people say, well, bestseller's, easy to do, blah, blah, 
blah. Well that's great. Then you better do it. If it's easy to do, you better be one of them that gets it 
done. And and so that's that's the reason to do it now. Let me see if I'm going to switch to here. And you 
still hear me. I hope everybody can still hear me here. So we've got Sierra's book here, but I'll just go 
first.  
 
Sierra:  This is my first.  
 
Ray:  I'm just going to show you a couple of things and I'm going to go to super detailed. But anything on 
this page is SEO. So, like, if you've got, you know, somebody search is resilient because you've got 
resilient here in your description, they're going to find it. You formatted the description basically, you 
know, along the lines of what I talk about, one of my books, you've got it in a series. This is great 
because this is the best real estate on the page. And normally people would come right to this section. 
Now they're seeing other books of yours. So if you can write a series now we're getting ahead of 
ourselves. But I've got books that hit bestseller all the time just because they're in a series  
 
Sierra: Because they're related to the other books. And so this is I said this to somebody today. If you 
have one book and somebody reads it and they like it, that's great. But if you have three or five books 
and somebody reads one of them and they like it, they're going to buy all of your books. They're going to 
buy all of your books. And that profit eventually adds up. But also, if somebody is consistently reading 



 
 
from you, they are learning about you, they are trusting you. You have become an authority in their 
mind. And when you you know, these are all the things that we both talk about. But if you have some 
sort of free download or an invitation to a community so that you get to know your readers when you 
have an offer or a service, these people who are consistently reading you, they know you, they trust 
you, they're in. OK, and so, Ray, I coauthored a book with Ray last year. And this is exactly let me just 
tell. Yeah, there it is. Our names are right next to each other on the success code and they're right next 
to your name. And this let me just this is probably helpful for you to know as well. I had read three to 
five of Ray's books because I was learning all of the nitty gritty of this stuff. I downloaded one of his free 
things from one of his books. So I was on his list when he put out a join me to be in the success code. I 
was like done in.  
 
Ray:  And you're the first person on the board, if I recall correctly.  
 
Sierra:  I am. And that's why I'm right next to you. I didn't know I was getting such good real estate, but 
I'm so glad that I did. It was it was a no brainer. I remember standing in my kitchen and being like, yep, 
I'm doing this. I have no idea what I'm doing, but I'm doing this. And as a result of that, then I got on a 
call with Ray back then and maybe still a little bit. I was like, That's Ray Brehm. Oh, my God. I remember 
that call with Ray Brehm, you know, like  
 
Ray:   So that's just from my point of view. That's what's so cool about this is, like I've said, people I've 
been in like these zoom meetings from these events and people are like, oh, Ray, I read one of your 
books. I'm like, oh, my God, they're treating me like somebody that I you know, I do that to everybody 
else that I follow and so forth.  
 
Sierra:   But exactly. But that's why and that's why we write the books. Right. And that brings it back to 
why being the best seller, like so many of your books have hit best seller. I'm like, OK, so this guy has 
something to say. This guy has that authority. There's there's a reason to perk up and listen and pay 
attention to what's going on over here because of who you're associated with, because of how much 
information you're putting out in support of content. And so when when we're writing something that 
we want people to hear, there's so many moving parts that all all need to be in place so that people start 
looking at us that way. But if you sum up one or two of those moving parts aren't in place, the whole 
structure falls apart. And this is where you need to have somebody who knows all the parts.  
 
Ray:  That's a great point. It's funny because after this, I'm recording a training on doing anthology. So 
this is an anthology. We, you know, we did. And then we've I've actually for more here, I've I did three 
prior to this in a different way. And I've starting another series in the fall. But it's the whole purpose of it 
was to help people get best seller without having to write a whole book and write a chapter. And like 
you said, the association with it, this benefits all of us. So you look at this, this is one hundred and eleven 
reviews. I've never once asked anybody for a review. And you remember when we launched it, it was 



 
 
like August whatever, 3rd or 8th or something like that. Twenty, twenty. And this is just grown by itself. 
And what's happened is every time I put a new book up for preorder, this one makes sales. And these 
are not meant, you know, obviously nine. And since they're not made to make money, but every time 
somebody buys this book, they go in and read it and they read about Sierra and everybody else that's in 
the book. And then they say, oh, I like that person. And so it's just this permanent marketing tool. And 
that's why more books and books in a series, anthologies in the series across this series, we're going to 
be having 100 different authors. So every time one of them sends a link to their book here, the other 
people see these other ones say, wow, I kind of like to read that, too, and well and successful.  
 
Sierra:   And I kept tabs on it. It was in the top ten in multiple categories for months. I haven't checked it 
lately.  
 
Ray:   It was like eight months. I mean, it was best seller for eight months. And I was kind of like, we're 
we're not doing this, run ads.  
 
Sierra:   You didn't have to anymore because you were doing all the other things right. It's got a good 
title. It's got multiple authors, it's got great content, it's paired with other books, all the things, the 
underneath things. It was in the right categories, all the keywords, the descriptions, all of that stuff, 
which quite frankly actually has nothing to do with the book. OK, when I was a first time author, I had 
caught my heart and soul into the manuscript and I thought I was done because that's what an author is 
supposed to do, is to write the effing book for them as a self, like trying to be self published. I was like, 
oh my God, there's so many things I'm supposed to write. I have to write a book description. I have to 
choose these keywords. I have to find these categories, all of this extra stuff that quite frankly, stretched 
from my creative capacity, my energetic capacity, everything. I learned it. I did it. But it was really 
overwhelming. And I sort of thought that I was at the end of my marathon when I finished my 
manuscript and I had it professionally edited. And then I was like, oh, I have so much more work.  
 
Ray:   You know, it's exhausting even like having somebody, you know, I've I've worked I've been 
launching people and they said me, oh, my God, it's you know, it's and I'm like, just be calm. We got we 
got stuff working. It's going to you know, it'll be fine. I've even launched people when there's there was 
a glitch and Amazon Prime Day in twenty twenty. And I'm like, what's going on? We've got we made, 
you know, one hundred and twenty sales in a day and they're not breaking it. A bestseller and it was, 
their rank thing was all screwed up because they were doing whatever they're hocus-pocus and we you 
know, we still out there. But it's nice to have moral support. The other thing is, like you do all that work 
and then you go to launch and it's like it didn't work and you just feel like I failed. And it's for me, it's like 
I re launch books for people all the time. Six months year old we hit bestseller that that's easy if you 
know what you're doing. But it's frustrating when you don't. And then, you know, you get to the that's 
why I tell people, relatives or friends, like, look, you should be, you know, have some plan. It doesn't 
have to be right away. But it's better for you if you do get some opt in in there, get them into your 



 
 
system, you know, join your membership or gets coached or whatever. There's there's some way to get 
to know you get their name from, you know, the Amazon purchase because otherwise you'll never see it 
again. So we always kind of push for that. But that there's some loneliness there. I mean, I remember 
like hitting bestseller from my very first time and then a week later realizing I was going to make twenty 
dollars a month from the book. And I'm like, what? What kind of. Load of whatever that I was, I fed that 
this was going to be my moneymaker and now it's like that's that's you know, it's nice to have someone 
say that's a that's OK. That's normal,  
 
Sierra:  Right?  
 
Ray:  Yeah. If you're Stephen King or somebody, that's different.  
 
Sierra:   But also there's all these anecdotes, you know, like Stephen King's best manuscript's got 
rejected. How many? Hundreds of times. Stephen King. Stephen King now. But he was just some dude 
before writing creepy stories. Right. And so that's the other thing of like being resilient and being 
surrounded with people who know the house, the ins and outs. I because I work with women. You have 
several children, but I imagine that you've never given birth, right?  
 
Ray:   I've had a kidney stone, which is like 10 percent of giving birth or something.  
 
Sierra:   But yes. Yes. And it wasn't pleasant, I imagine. So I very much think of books like book babies 
that you're pregnant with this book you're gestating. And then there's this launch process. And while 
you're giving birth, if someone says you're doing great, just keep going for three or four more weeks, 
you're going to kill them. Right. And this is what it felt like a little bit. I was like I thought my book had 
been birthed. I wrote the manuscript. I'd been through all of what I thought was the hard part. And then 
learning how to self publish was like an extended labor. And I was just like, oh, my God, I don't know if I 
can do this because I, I had your tools, but I didn't have, like you said, like a community and the 
connections and and I was I was being cheap, quite frankly. I had a couple of publishing offers and I was 
like, I'm going to try and save thirty five hundred dollars. And I ended up spending four thousand to do it 
myself plus four or five months of my life studying twenty four, seven. And I did. I managed to make a 
best seller for both of my books every time and that's good. Was it. It worked for me but for somebody 
who was like I'm not sure about the money. If you're going to spend four months of your life and save 
five hundred bucks, is it worth is four months of your life worth five hundred bucks,  
 
Ray:   Which that's how much you saved in your case, you're saying?  
 
Sierra:  Yeah, yeah. Or I think I might have been spent. Yeah. 
 



 
 
Ray:  I mean we're all guilty of that. But it's just once you recognize it's like, oh my gosh, why would I you 
know, if you if your book can be you you have no idea the economic cost, how much it costs you not to 
have the book published, not to have you know it out there. It just even if it's just establishing authority. 
I mean, the only thing I wish I would do differently is I would have started a lot sooner. I just was waiting 
for somebody else's permission. And that was ridiculous, you know.  
 
Sierra:  Well, and I love the economic cost of not doing it. I always talk also about the emotional cost 
because I work with women in the writing process as well as the publishing process. And when we have 
a story that we want to tell and we're not making progress on that, we're carrying that around with us 
all the time. We have this book in us, but then there's all the blocks and all of the things and we just sort 
of wrestle quietly by ourselves for all of this time. And as hard as it is to do the writing, as hard as it is to 
publish and be seen and like, put yourself out there, it's harder not to once once women say, yes, I'm 
actually going to start this. There's all of this energy and lightness that they feel and they're like, I had no 
idea that that it was going to be like this. I if I had known, you know, I would have started a long time 
ago. So for the purpose of this conversation, I always like to keep things a little bit concise. I think we've 
hit on a lot of the points. Is there anything else that you wanted to touch on before we wrap this up and 
then maybe we can have another call about something else? 
 
Ray:  Yeah, I mean, from our standpoint, it's the idea is, by the way, everybody don't ever let somebody 
else, a vanity publisher publish under their KDP account. You know, if you're working with somebody, 
they should be using your account. You own it. You're the publisher, you're the self publisher. KDP 
account is a publishing account. So what we do is we we will you know, you would give us access to that 
and we would go in there and do a few things, check keywords, check categories, get we've got it. We 
call an interview. We've got some other things to beef up your your Amazon page. We check your 
author page on Amazon. So that's another thing you have to create. So keep your publishing account 
authors dot the Amazon.com is your author account. You connect your books through there. We make 
sure all that's good to go. Then we set up and we do this service called Ghost Launcher because the idea 
is nobody knows we did it for you. You did it yourself. You hit bestseller. We go out and set up a book 
club account for you and Amazon ads account for you. We set all those adds up. We run them. We run a 
few promotions during the week when it's released, and we make sure we just keep, you know, if we 
have to we keep going till the seller. But that's never been an issue. We just, you know, we target a 
certain we hit bestseller usually like a, you know, Tuesday to. Thursday time frame, and we just make 
sure it gets done and so that's that's the idea behind that. And then there's, you know, there's value to it 
if it's a value to doing it, if, you know, you can do it yourself. Start with the books if you need to get it 
done or you want to just make sure it gets done. It's kind of like, well, I'm just going to see my season 
pass to Disney one year. We were so stressed. We're going to you know, it's like in the moment we 
bought a season, we were so stressed we're going to go to the park for three days and we that's like 
which days do we go? And it's two o'clock. Gosh, we could go in the day, but we'd lose half a day. And all 
of a sudden we just I said got for five hundred dollars more. We can buy season passes for all of us. And 



 
 
we went in for two hours that night and we went in every day instead of just a few days while we were 
there and the stress went away. And that's kind of how the whole ghost launcher services like, you know 
what you're going to learn from it.  
 
Sierra:   Season pass to Disney. That's good. I like that.  
 
Ray:   I think the weight came off and I was like, oh, my gosh. And it's like, oh, let's go into the park and 
have lunch today. And then we'll come back. We'll go to a hotel pool. And then and then we drove back 
in, you know, the one in L.A. and we drove back there a couple of times a year and was just like it's kind 
of like our own little country club for a couple times. So the same is the idea here is stop stressing about 
it. You don't have to stress. You're going to learn. You can learn as much as you want. We give 
everybody access to a basically a course on what we do so they could do it to get themselves later or, 
you know, can just follow along. Some people are like, tell me what you did there or, you know, and 
some people like just do it and show me the manner, you know? And so that's that's what we do.  
 
Sierra:  But that's what I want to say for myself. Like, I love to talk to people about their books and 
where they are in the process and support them. And if people want to be writing or publishing clients 
of ours, that's amazing. But that that's not the like the gate that you have to pass in order to talk to us. 
Like, I have a team of amazing women who love supporting women to write and publish their stories. 
And so if we can help you do that, we will. So message us, reach out to us, follow us like we've got all 
these free resources and blogs and podcasts and things to help women on their journey. I didn't know 
that I could talk to Ray until I was part of his book. I'm not going to invite people to reach out to you if 
you don't want them to. But I know now that we're in contact, I know that you are really responsive, 
really supportive and welcoming. So I'm going to put myself out there as I reach out to me, if you have a 
question. But there's so many tools. If you want to do this on your own, you absolutely can. If you want 
the help, if you want to ease, if you want somebody else to do it for you. That's also what we're here for. 
And I got to go have dinner. Yeah.  
 
Ray:   And I think, you know, you don't you don't have to be some techie digital marketing guru or 
marketing guru or Amazon marketing guru to be a best seller. And you shouldn't have to be. And that's 
that's the whole purpose we're here for. So. Yeah. And reach out to us and. Yeah.  
 
Sierra:   Let authors be authors.  
 
Ray:   Yeah. All right. Thanks, everybody. We'll talk to you all later on. Hey Everybody, thanks for joining 
me on this episode of Book Profit Secrets. You know, Abraham Lincoln once said if he had six hours to 
chop down a tree, he would spend the first four sharpening his ax. That's what this podcast meant to 
you. That's also what we do on our site, our companion site, Ray dot FM. So check us out there and 
sharpen your acts, increase your influence, income and audience, and we'll see you next time.  


