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Hey, everybody, Ray Brehm here. Welcome to the podcast that will help you increase the 
income and influence of your book beyond royalties: Book Profit Secrets with Ray Brehm starts 
now.  
 
All right, everybody, it's showtime, Ray Brehm here with Book Profit Secrets. Thanks for joining. 
Thanks for listening. Thanks for watching. If you are watching, as you know, it's an audio only 
this time around.  
 
Today we're going to talk about something that is not an income stream, but it is leveraging 
your authority and others' authority and creating what my friend Greg Rolett calls "the 
everywhere effect". And basically that means that you're just putting yourself out there in as 
many places as you can. Now, I've mentioned before that when somebody reaches out to me 
and I don't quite know who they are, the first thing I'll do is look on Amazon to see if they got a 
book about what they're talking about. And, you know, that's just a great way to show your 
authority. Obviously, if you're listening to this podcast, you probably already know that. But you 
know what's better than having a book on Amazon? Having two books on Amazon. It's twice as 
good, if not ten times as good, because the book is great. It shows that you have knowledge, 
you've written a book on something. But having another book means you're serious about 
books, you're serious about being an author, you're serious about expanding your reach.  
 
But you know how tough it is writing a book, right? I mean I've got my own systems. I can crank 
it out. I still have to come with the ideas, get them organized, all that stuff. So even if you've got 
a great system, you know it takes time. It's a chore to write and publish a book. And so how do 
you get to two and three and four and five? Well, here's a little trick. You can join an anthology 



 
 
with other authors, do a fraction of the work, spend a fraction of the money and get more 
books in your Amazon library. And of course, that's one of the things we do for people. We do 
one a quarter anthology books. And you can find that out on ray.fm If you need to. You can also 
go directly to co-author.me if you want to. But that aside, because I'm a fan, I host a lot of 
them. I've hosted about seven or something I think at this point. We've got seven total in the 
works, but there's a difference. I've also participated in them and I still do.  
 
If you know my story from, I mentioned it back in episode one of Book Profit Secrets, how I got 
my start was I joined an anthology book with Jack Canfield. It was $7,000. It was a no-brainer to 
me because I knew it would take me another two or three years, if I didn't procrastinate, to get 
my first book out. This committed me to getting it out and all I had to do is write the chapter. 
And I knew I'd write the chapter because I just signed a check for $7,000. Well, I paid on credit 
card but that's beside the point. Signing the check seems more committal, right? So I signed the 
doc, I paid them and boom, you know, I got an email the next day that said "we need your 
chapter in two weeks". And I said "oh my gosh, what?". But, for the most part, most times you 
join an anthology, you've got more time. I joined at the tail end of that particular launch.  
 
But here's the thing. If you've written, if you've organized, you've sent everything to an editor, 
you've got help coordinating the formatting, went back and forth on the book cover. Doing all 
those things takes time. It's, you know, some of them are fun. But when you're under stress, to 
do all these things, it takes time. Then you've got to launch it and market it and do all that stuff. 
And, you know, the thought of doing that again, especially if you're not full-time doing it, that's 
a little bit draining. And that's why I love the concept of the anthologies.  
 
Now, the other thing is I host anthologies but I participate in them as well. Just did one with 
Alinka Rutkowska and we hit USA Today bestseller, Wall Street Journal bestseller. So now I'm a 
Wall Street Journal and USA Today bestselling author. That's a five thousand dollar ticket to be 
on that book. Well worth it for me because I'm in the book business. So you know, that's an 
easy investment for authority. Is it right for everybody? I don't think so. In the end, you're 
either a bestselling author, published author or not. I mean, you're a published author. 
Bestselling is even better. You can do that on Amazon. And you should do that because it's not 
that hard to do. But in the end, do that, move on, put your ads in place or get someone to do it, 
but start figuring out other ways to get exposure and make more money.  
 



 
 
Now, in this episode, we're talking about anthologies, so we're talking more about getting 
ourselves out there and everywhere. There's a couple of things that anthologies do. And you 
should know, of course, that I am a huge advocate. I've got a done-for-you service on virtual 
summits. And the reason I love virtual summits is you make connections with people and their 
audiences get exposed to you. Well, guess what? The anthology does the same thing. You're 
making connections with other authors. And if you join, you may not know all the other authors 
to begin with in an anthology. Every one of those authors now, instead of just you trying to 
send people to your book just to maybe get income, but most likely just to get authority, you've 
got, let's say you're in a book with 30 authors, I'm going to use that as an example for the rest 
of the podcast. All 30 of them are saying to the people that follow them, "Hey, check out my 
book", and then they check out the book and they read your chapter and they like what they 
read. And you've got your link to your website in there. And now you've got somebody that's 
been referred to you from somebody else that is basically associated with you because you co-
authored a book together. And so now it's a stronger referral. You've got a connection with that 
other author and also with their audience because it's a, "Hey, check out all these cool people I 
wrote a book with", in shortened terms of describing it.  
 
The other thing is that most anthologies should be launching to a bestseller status, if you're 
going to do it, especially if you're going to spend money. If you're going to join a group of 
people that no one really knows what they're doing, I wouldn't waste my time. You want the 
book to be hosted by somebody that knows how to launch it, make sure it's a bestseller, make 
sure the cover looks great, make sure that all the chapters are good and fit the book. Doing it by 
committee never works. There's got to be one leader and you could lead. This is what this 
podcast is about, too. You can lead your own. But let's get through some of the gotchas, you 
make sure you do that. Immediately, if you take part and these are selling points.  
 
If you wanted to host your own anthology or you're considering joining one for the co-author, 
here's some benefits. Stronger personal brand immediately. You've got the brand of the book. 
You've got the brand of bestseller. You've got the brand of being associated with these other 
authors. And even if nobody knows who any of the other authors are, they must approve of you 
because you're on the book. So even if that's the case, which is highly unlikely, that alone shows 
some authority.  
Here's another thing. It's a permanent marketing tool. No one throws books away. And so those 
books are permanently always working on your behalf. The other thing, of course, you know 
about books is that pre-frames you to clients before they even speak to you. So it shows that 



 
 
you have some expertize, you don't have to go tell them you have expertize. You explain your 
topic in a book or in your chapter of the anthology and it shows your expertize. So now you've 
got somebody who's referred somebody to the book because of them. They read your chapter, 
you've shown them expertize, you pre-framed it. In their mind, they're like, this person knows 
what they're talking about. They were referred to me by this other person who I know. All these 
other authors on the book must have approved of this person because they allow themselves 
to co-author book with them. That's high credibility right off the bat.  
 
The other thing is, I mentioned this a second ago. Multiple authors are marketing you every 
time they talk about the book so you can spend five, ten thousand dollars to create your book. 
You're editing, your interior design, your cover, all the time it takes you to do it, which is great. 
And I think everybody should have a flagship book. But in the end, you're the only one that 
really cares if people are sent to that book. You know, let's be honest. You might hire somebody 
to do the ads for you, OK? They care, but you're the one who's going to be always sending 
people that book. I say you should have a flagship book. But in this case, when you do an 
anthology, we'll use the thirty author example again. Thirty people, when they talk about their 
book or one of their books, they're sending people to you, to your co-authored book and 
they're giving exposure to you.  
 
Now a lot of people jump, especially if they don't even have a book yet. People take the 
anthology book and use it, as you know, to hand to people in networking events or to send to 
people or send to clients. It's not considered this hugely lesser thing than your own book. It's 
your book. You're a co-author in it. So if it's got great content, that in itself is a huge factor. If 
you've already got a book and you're considering doing a co-author anthology, then you could 
take that and say, "OK, that's my low end entry point to my business". Now, when I host books, 
we will launch the Kindle at 99 cents and the paperback at five or six dollars, as low as we can 
push it on Amazon. We leave it there because the point of those books is not income. In fact, 
we don't do royalty shares. We're getting to that in a second because you don't want to be 
messing with that stuff. But the idea is to make it as accessible to everybody as possible for 
maximum exposure. And also so you can just grab your own copies on Amazon and hand them 
out. You can use that in your marketing and even create your own little funnels with it on your 
site. So that's a great one. New opportunities.  
 
I've had people join my books that have become my partners, my J.V. affiliate partners, we've 
done projects together, we've done webinars together, I've interviewed them for my summits, 



 
 
they've been promoters on my summits. They've made money promoting my summits, I've 
made money promoting their products with webinars, all that kind of stuff. You can never stop 
making connections and finding the right people to work with, even if they seem like they're a 
little too close to your niche. Online it's completely different. Competition is different online. 
Most people that would be competitors in the brick and mortar markets are partners in the 
online market, so that's something to keep in mind.  
 
Your book is your most powerful business card. And here's another fact. Most people are like 
me. I sat there for 20 years with sticky notes in a folder thinking I was going to write a book and 
I finally slapped down some money to do it. If you don't have a book yet, consider doing one of 
these projects and committing yourself by investing in it, because you'll have a book to share 
with everybody in your world in just a few months, usually from the time that that takes and 
depending on the type of launch. But most of them that are done properly take about six 
months to get the book out from when you join. And then you can put the book name, you can 
put “bestselling author” in your email signature, your bio, all your articles, your proposals. It's 
an instant authority boost by doing this. So those are reasons someone would join.  
 
Here's the other thing. We mentioned this right at the beginning. It's also important to add 
books to your library. So if you've got one book, well, two is way better. Three's better than 
that. I have people that join my books when I do anthologies, every single one, because we 
create a quality series, we create quality covers, we do a quality product. And they recognize 
that, for the price and the time, it's a fraction of what it would cost to get another book out 
yourself. You can load up your library and build more authority on places like your Amazon 
author page and so forth by joining anthology books.  
 
Also, I will say this. It's kind of group-sourced protection, if you will. I've noticed that you don't 
get the nasty trolling nearly as much on anthologies. You know, these bad reviews, people just 
out there looking to write bad reviews on books or on people, I should say. These trolls, it's 
always an Amazon customer or maybe they put their name and it gives them some status in 
their minds when they write a bad review about something. But they're not as courageous as 
they seem. They don't mind going after individual authors. Rarely, it's a much smaller 
percentage, do they do that with these co-author anthologies. So what's kind of cool is you get 
a lot of good reviews and the bad ones really stick out because they have to be willing to 
criticize all 30 authors. The people who are doing that, they're going nowhere fast in the 
entrepreneurial author, digital marketing, digital online space. So that's a reason.  



 
 
 
Now, some of the reasons people might join, getting that first book in your Amazon library, 
under your belt when you're starting out. There's no doubt that if you're brand new, you have a 
lack of confidence, lack of time, lack of money, lack of knowledge. All of this can just make it 
very overwhelming. And like I said, this is how I started.  
 
So anthologies, I've got a passion towards anthologies because it gave me the boost. It gave me 
the confidence to go do my own once I saw what they did. And so you kind of get an inside look 
at what's going on with somebody putting a book together, also creating a launch and so forth. 
So we get past the overwhelm. And, you know, there's multiple stages of overwhelm in a book 
anyway. There's the publishing and there's the writing. Then there's the publishing and making 
sure you got everything right. Oh, and then you got to market the book. You don't have to do 
any of that with an anthology. Usually the host is running that. Now if you get together with a 
group of people that they're going to do it and it's going to be who knows who's doing the 
cover that's gets crazy. And by the way, it still costs money to market it. So that's why I like 
joining a book with somebody that's got experience launching anthologies, but also getting the 
experience yourself if you want to host your own anthologies and losses.  
 
Now, let's just switch to the flip side of things. And look, I would have never tried to publish an 
anthology myself had I not participated in some. And I still do. I'm on three or four, I think 
different books, you know, co-authored books that aren't published by me and my KDP. And 
I've paid some money for those, but they're well worth it in the end, if you pick the right ones.  
 
Now, if you want to be one of those right ones, let's talk about some of the things you got to 
do. You can't be messing around. And I'll say this, too, from both sides. We've already discussed 
that royalties are practically nil for most books, but we've already discussed this. But, you know, 
royalties, that's what this whole podcast is about. They're not what you expect them to be. And 
guess what? So if I've got a book out there on Kindle for ninety nine cents, I'm going to make 
thirty cents royalty. So that's why I talk about, if you just raise the price, well, yeah, but then 
you get less sales in general. But if you've established authority, you've got other parts to your 
business, then you can charge more for your book and you're doing something different, you're 
setting value. When it comes to anthologies, if people, for instance I'll just if somebody I tell 
them there's no royalties because we're not split in 30 cents thirty ways. I'm not going to 
organize and do accounting for one cent when I'm pushing, basically setting the prices as low as 
they can be. It's not an income play for the host.  



 
 
 
The first anthology that I really have is a big one. I collected five hundred dollars apiece from 
people to contribute to the marketing. I lost five thousand dollars trying to get that thing to 
where we wanted it to be. You know, beyond collecting all that money, I still spent tons of 
money trying to market this thing and we were targeting USA Today and so forth. So from a 
host standpoint, you're not offering royalties. This is not a royalty play. Books are basically not 
royalty players to begin with if you're the sole author. But it's certainly not a royalty play if 
there's 30 authors. When someone comes to me and says, "Well, how much money I get out of 
this?, then they're basically banned because I explain that on the sales page, when I say, "Hey, 
you want to join this anthology?", that's the first thing you should do if you're considering doing 
some kind of royalty split.  
 
I saw this conversation. I talked about this in another podcast, but I saw this conversation in a 
chat group once. And I'm like, you gotta be kidding me. They were all trying to figure out, oh, 
draft to digital, we'll split royalties among. It's like you're really worried about that. That tells 
me you have no idea what a book does. And I wouldn't go near that anthology group because 
they're worried about the royalties and that's not what it's for. And if you're a host, do not offer 
a royalty split, that will be a nightmare in perpetuity for a few cents to people. And if you're a 
co-author, don't ask about it. I wouldn't join any that are doing that because they've got their 
priorities all wrong. And so most cases, you're not going to take part of the royalties. It's to be 
part of a book. And that's a perfect example to me. In fact, every book that I've ever joined and 
paid to join, they didn't share royalties. And they were doing it right. And none of mine do I 
share royalties. And it's not because they're making a bunch of royalties or that I'm making a 
bunch of royalties. It's because there are no royalties and we're not going to split it a ton of 
different ways and create this accounting nightmare. It's like, no, there's no royalties. This is to 
get your name on another book that you can take and use as your own and do that with.  
 
So that's the first thing. If you're going to host your own anthology, dump the royalty talk right 
from the beginning, don't get involved in that because you're the one who's going to get 
screwed in the end. Two, you got to make the process clear cut. It's like herding cats. So you've 
got to make sure you got your corral in order, if you will. And that is, you know, when someone 
joins mine now, I want it all in one place. I don't want to be tracking down emails where they 
sent me the way they want their author name to look and the way they want their two cents 
bio to be. It all should be in a form. You just keep it corralled from the beginning. Because what 
happens here, and this is with virtual summits too, all of a sudden you've got thirty people that 



 
 
think they're the most important person in your world and they're going to bug the heck outta 
you. So here's the things I do as a host. One is don't talk to me, don't send me an email because 
it'll get lost because I get thousands of emails a day. Enter everything in the form, make sure 
that everything is crystal clear from the beginning. So every question they come up with; 
"When's the release date?", "When's my chapter due?", "When will the editing happen?", 
"What else do I need to do?", "What do I need to promote it?", "How do I get the book?", and 
so forth.  
 
It's completely up to you, but I don't provide the books either. I've paid. In the case of that first 
book I did, Jack Canfield was $7,000 and I got 100 books. Well guess what, I got eighty five in 
boxes still in my garage so I would have rather taken that money back, you know, say and 
purchase it as I will. So for me, what I do as a host, I will just say, look, I'm going to keep the 
price as low as possible on Amazon, you'll be able to get paperback copies for yourself for five 
or six bucks. And that's for like a 60,000 word book. Depends on the size, of course.  
 
But, you know, the organizing costs money, the editing costs money, the formatting costs 
money, the cover costs money. The help you get to organize everything costs money. So if 
you're going to do one, you don't do it for free, I mean, you will attract the wrong type of 
people into your book. And I always get complaints and trolling emails. Oh, you're really 
charging for this. It's like, yeah, actually it costs money to edit a book, costs money to publish a 
book, costs money to market a book, and costs money and time to make sure it's a bestseller, 
costs money and time to get it all organized and formatted, it costs money and time to 
coordinate with the editor and you. And so one bit of advice; if you're the host, make sure you 
charge money to be a part of it because you don't want the freebie ones, because they will be 
the biggest complainers to you later on. So I can guarantee you that.  
 
Now, getting your ducks in a row and really for me, the biggest learning curve has been just get 
everything out in front, what the expectations are, what the expectations are of you, what the 
expectations are of the other co-authors, what the schedule is. And now it's down to a science 
like, look, if you have a question, you talk to Sylvia on my team. She's going to respond right 
away. I get a thousand emails and I'm working on stuff, but there's nothing that she doesn't 
know because we've done this multiple times before.  
 
The other thing I like doing, and this goes to that whole effect, is if you're going to do it, you 
know, look at the big picture. I put my anthologies in a series. So now, for instance, The Success 



 
 
Code, I think we had about 30 authors on there. Then we did The Happiness Code. Well, guess 
what? If there's 30, I think there was a little less than 30 on The Happiness Code, I think. But 
when The Success Code. Amazon gives that real estate below those books to the series, 
otherwise it gives it to sponsored ads or something. So if you have a series now, people that 
looked at The Success Code and got sent to The Success Code by one of those 30 authors are 
now looking at The Happiness Code. So guess what? Now you got 60 authors promoting you. 
You got the best real estate in every book page promoting the series. And so consider doing a 
series.  
 
Now, obviously, the first book is not going to be part of a series, but you can start. You can get 
the second out there. At the time of recording this, I've got two more in that series, The Wealth 
Code and The Entrepreneur Code, and they are both on pre-order. But it shows all four in the 
series, even though only two are available right now for purchase. So guess what? People join 
The Entrepreneur Code. It's not published yet, but they tell their friends. They go out and say, 
"Oh, it's not ready yet. But look, The Happiness Code, The Success Code, those are both 
available". So now we just multiply exponentially, multiplying the possibilities of being found by 
your anthology book. So making it into a series, pretty big deal and pretty helpful.  
 
And let's see, what else should I share? I got a few notes here somewhere that I wanted to 
mention because I'm also writing a book on anthologies for authors as I record this. Yeah, 
herding cats. I also am going to be continually making it more clear who should not participate 
and inexperienced or money-driven, not inexperienced writers, but if they're inexperienced and 
money driven, then it's a no go. I've met people who've never written one book saying, “What's 
my royalty cut?". It's like, zero, and you're not going to be on the book. We want to avoid those 
types of people that are, you know, freebie seekers. I get the trolling email like "You really 
charge for this?", or "I got someone to help me for free". You didn't get someone to edit your 
book for free. You know, do the formatting, do the cover, do the marketing, make sure it's a 
bestseller, coordinate with all the other authors. That doesn't happen for free. Somebody 
helped you with your individual book. They're going to give you some advice. But they didn't 
pay for the marketing. They didn't do all that stuff. So I don't tolerate that much. You know, 
ROI.  
 
The other thing I don't do, I pretty much become, and these are things just, you know, for you if 
you're going to host a book is, if someone can't figure out, I can't tell you, I've had multiple 
times where somebody said, "well, this costs me more because I live in Canada" or "This cost 



 
 
me more because I live in Australia", because they use the term dollars on the currency. And I 
scratch my head and say, if you haven't dealt with international currencies are not the same 
value. So the fact is, if it's a thousand dollars to join my book and twelve hundred in Australia, 
I'm not charging you more. You're taking Australian dollars, converting into U.S. dollars. I'm 
getting the same amount. It's costing you the same as everyone else. You're buying it with 
something that's less valuable. I could price everything in gold and just do it that way and then 
people would be clear. But the point of that is if people don't understand international currency 
exchange, that's not a good fit. If they're complaining about that, it's probably not a good fit for 
the book.  
 
So it seems like, especially in your first anthology, you want to take everybody that comes to 
your book and really you don't want to do that. And if you're joining one as a co-author, let's 
say you join one that I do. You can be assured I don't tolerate that so you're going to be on a 
book where there's not people acting like that and thinking like that.  
 
But let's just kind of wrap up and say why you should host a book. You connect with the clients. 
Like I said, I've had people join my anthology books and then become partners of mine later. 
And for me, that's a win win. For them, that's a win win. Because this journey, the whole reason 
you wrote this book and the whole reason you want to share your journey is to meet other 
people that you can learn from and that can learn from you and potentially be partners with.  
 
And that's what's beautiful about the Internet, book writing, anthologies, virtual summits, all 
these things that connect people that are like-minded. You could never do that in just local 
communities. You can meet the right people for you all over the world by doing these types of 
things, and that's why I love it. So that's my spiel for anthologies.  
 
For me, as an author, it's an amazing way to increase my library. If you go to my library, I think 
right now I've got over 20 books, but literally I would say between seven and 10, our co-author 
anthology books. So if you look at it, someone comes and they say, gosh, he's got 20 books in 
the library. Well, you know, ten of those or seven to ten of those I invested some money to be 
in with other people or I hosted them, which means I've risked some money, probably, and in 
some cases lost money. Now, I don't. But that's because I've done it a few times and I've 
learned how to do it.  
 



 
 
So, look, this is not a hundred percent what we would call at Book Profit Secrets an authority 
build, but if you host an anthology, you can make that a profitable part of your business. So let's 
say you're a meditation expert, right. And you've got one book out there. If you host a book, 
you're going to get another book out there yourself. People are going to help you write it. 
You're going to crowdsource the content. You're going to meet people in the industry that you 
could probably partner with that are joining the book. And you're going to help people along 
the way. So they're going to get books. They're going to get connections, they're going to get 
audience. It's a win win win.  
 
And then you're taking on all kinds of the work. You're going to get some compensation for it. I 
would never run one of these and take less than 500, probably more. It ends up being between 
editing all those things. I figure the break even point, you can start breaking even with high 
numbers in the six, seven, eight hundred dollar range. But you don't want to do it by yourself 
like that.  
 
Now, the flip side is, well, I don't have the team or the staff to do it. So how would I create an 
anthology where you can partner with somebody? We're looking to do that. We're doing a 
couple betas on that at the time of this recording. But there's other people that would do that 
where they will do the infrastructure of the book, the anthology. You become the face of it. So 
you might say, you know, OK, I'll pay you this much of it. How much will it cost per chapter, per 
author, to put this book together? And we come back with a number and let's say, you know, 
wouldn't be a thousand in our case. We could do it for less. But you could charge a thousand 
and you could take the profit on the top half of that and still not have to do anything. You're 
just telling people about it. So there's ways you can do that. We're not really open for business 
right now. I guess maybe we are, depending when you listen to this, we're kind of exploring it.  
 
But the other thing, for me, I like to do things that will also build my connections and audience. 
So that's more of a trading time for money. But if you've already published a book, you know 
how to do it. And if you do it all yourself the first time, that's fine. And it's going to take some 
time, but it will be great. So those are some thoughts.  
 
You should join as many anthologies as you can afford, and you can afford to do more of those 
than if it's going to cost you five grand, let's say, and you're doing all the work, but you're hiring 
an editor and a book cover and all that kind of stuff and marketing and all that. And you've 
already got one book. Well, you could add potentially five books for the same cost and a lot less 



 
 
effort by doing anthologies in, you know, if they're priced at a thousand. So those are the things 
you can do from that stand.  
 
You can also then host your own. And that's one of the Book Profit Secrets is doing things like 
this to bring people together. If you did a meditation book and got all these meditation people 
to contribute a chapter, they're going to send all their audiences there to that book. Guess 
what? They're all going to see you. And you probably can do some partnering with those other 
people, depending on what they do. So hosting one's a great way to build an audience and 
build connections. It's like virtual summits, except that the summits have a much higher income 
potential. And we'll talk about that in another episode. But thanks for joining me. Thanks for 
listening. And this has been another episode of Book Profit Secrets. Talk to you soon. 
  
Everybody, thanks for joining me on this episode of Book Profit Secrets. You know, Abraham 
Lincoln once said if he had six hours to chop down a tree, he would spend the first four 
sharpening his axe. That's what this podcast is meant to do. That's also what we do on our site, 
our companion site, Ray.fm. So check us out there and sharpen your axe, increase your 
influence, income and audience, and we'll see you next time. 
  

 


